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DETAILED ACTION 

In view of the brief filed on, PROSECUTION IS HEREBY REOPENED. A 
new rejection of claims 1-15 is set forth below. 

To avoid abandonment of the application, appellant must exercise one of the 
following two options: 

(1) file a reply under 37 CFR 1.111 (if this Office action is non-final) or a 
reply under 37 CFR 1.1 13 (if this Office action is final); or, 

(2) request reinstatement of the appeal. 

If reinstatement of the appeal is requested, such request must be 
accompanied by a supplemental appeal brief, but no new amendments, affidavits 
(37 CFR 1.130, 1.131 or 1.132) or other evidence are permitted. See 37 CFR 
1 .193(b)(2). Further, should applicant request reinstatement of the appeal the 
following items in the appeal should be corrected. In the Summary of the Invention 
applicant must point out the page and line numbers of the features described. The 
supplemental brief filed July 16, 2004 should be corrected to read "Supplemental 
Appeal Brief and further the "Supplemental Appeal Brief or any other filed 
"Supplemental Appeal Brief must be properly signed. 
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The following is a quotation of the second paragraph of 35 U.S.C. 112: 

The specification shall conclude with one or more claims particularly pointing out and distinctly claiming the 
subject matter which the applicant regards as his invention. 

Claims 1-10 are rejected under 35 U.S.C. 112, second paragraph, as being 
indefinite for failing to particularly point out and distinctly claim the subject matter 
which applicant regards as the invention. 

In claim 1, line 6 and claim 6, line 7, "part numbers" lacks proper antecedent basis 
since in the previous line applicant presents a range of "part numbers or market 
identifiers" and the reference to just "part numbers" in line 6 of claim 1 and line 7 
of claim 6 renders the scope of the claim indefinite as to whether the items are 
indexed to part numbers or market identifiers. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 
§102 that form the basis for the rejections under this section made in this Office 
action: 

A person shall be entitled to a patent unless — 
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(e) the invention was described in (1) an application for patent, published under section 
122(b), by another filed in the United States before the invention by the applicant for 
patent or (2) a patent granted on an application for patent by another filed in the United 
States before the invention by the applicant for patent, except that an international 
application filed under the treaty defined in section 351(a) shall have the effects for 
purposes of this subsection of an application filed in the United States only if the 
international application designated the United States and was published under Article 
21(2) of such treaty in the English language. 



Claims 1-15 are rejected under 35 U.S. C. § 102(e) as being anticipated by 
U.S. patent application publication 2003/0009392 to Perkowski. The Perkowski 
publication '392 discloses a method, system and code for providing electronic 
catalogs of information sets regarding available products for bid or purchase 
through an online auction or bidding system as set forth for example in paragraph 
0054: 

Another object of the present invention is to provide such an 
Internet-based consumer Product information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created by the system 
administrator, loaded within the UPN/TM/PD/URL database management subsystem 
thereof, distributed to retailers, wholesalers, manufacturers, advertisers and 
others for embedding within HTML-encoded documents associated with EC-enabled 
stores, catalogs, Internet-based product advertisements, on-line auction sites , 
and other locations on the WWW where accurate consumer product related 
information is desired or required without leaving the point of presence on the 
WWW at which the consumer resides. 

Or paragraph 0056: 

Another object of the present invention is to provide such an 
Internet-based consumer product information collection, managing and delivery 
system and method, wherein the consumer initiating the execution of a 
particular CPIR-enabling Applet may be anyone desiring or requiring consumer 
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product related information while interacting with the communication medium 
provided by the Internet and its supported technologies (e.g. WWW, EC, etc.). 
As such, the consumer may be a student shopping at an EC-enabled 
(business-to-consumer) retail store for textbooks, a retail purchasing agent 
shopping at an on-line (business-to-business) wholesale product catalog for 
product inventory, a dealer looking to purchase a new or used product listed at 
an on-line auction site , or anyone encountering an Internet-based advertisement 
while surfing the WWW. 

The Perkowski publication '392 further discloses providing at least two 
repositories of information sets and data items indexed to product part numbers or 
market identifiers as set forth for example in paragraphs 0028, 0029 and 0031 

Another object of the present invention is to provide such a system, 
wherein a predesignated information resource pertaining to any commercial 
product having been assigned a Universal Product Number (UPN) can be accessed 
from the Internet and displayed from the Internet browser by simply selecting 
and then entering the UPN numeric string into an Input Box which pops up on an 
HTML form displayed by an Internet browser. 

Another object of the present invention is to provide such a system in 
which a relational database, referred to as an Internet Product Directory 
CPD), Is realized on one or more data-synchronized IPD Servers for the purpose 
of registering product related Information , namely: (i) information 
representative of commercial product descriptions, the trademarks used in 
connection therewith, the company names providing and/or promoting such 
products, the E-mail addresses of such companies, and the corresponding URLs on 
the Internet specifying current (i.e. up-to-date) Internet Web-site locations 
providing product-related information customized to such products. 

A further object of the present invention is to provide an 

Internet-based System wherein: (1) manufacturers and their agents are enabled 
to simply link (i.e. relate), manage and update within a centralized database. 
the UPC (and/or UPC/EAN) numbers on their products and the Uniform Resource 
Locators (URLs) of HTTP-encoded document (i.e. Web pages) containing particular 
kinds of consumer product-related information published on the Internet by the 
manufacturers, their agents and/or third parties; and (2) consumers, in retail 
stores, at home, in the office and on the road, are enabled to simply access 
such consumer product-related information using such UPC (and/or UPC/EAN) 
numbers and/or by scanning UPC (or UPC/EAN) bar code symbols encoded with such 
product identification numbers. 
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The Perkowski publication '392 further discloses; dynamically linking said 
information sets and data items to part numbers for available products; as set forth 
for example in paragraphs 0496 and 506 which states: 

Notably, each information item contained within the information field 
shown along the same horizontal line of FIG. 4A1 is symbolically related or 
linked. Different products of the same registrant or related registrant may 
also be linked together so that a user looking for information about a 
particular product is automatically provided with URLs which are assigned to 
related products of the registrant which may satisfy the goals or objectives of 
a particular advertising and/or marketing campaign or product promotion program 
of the registrant company. As it may be desired to relate particular products 
at particular points in time, the relationships therebetween can be dynamically 
changed within the IP! Registrant Database by a straightforward database 
updating operation carried out by a system administrator (or manager) who, in 
theory, can be located virtually anywhere throughout the world. Expected ly, 
such database updating operations would be carried out using appropriate system 
access and security procedures well known In the art. 

Preferably, the manufacturer, its marketing personnel and advertising 
agents will actively participate in the creation of the product related 
information resources, as well as the placement of their URLs into the 
above-defined (or like) URL categories maintained within the Database of the 
IPI Finding and Serving Subsystem hereof. Also, using the Manufacturer/Product 
Registration Subsystem hereof, manufacturers and/or their agents can easily 
link their UPNs (e.g. UPC and/or EANs) with such URLs and manage the same in a 
dynamic manner to ensure that product related information on the Internet is 
accurately linked to the UPNs of the manufacturer s products. Through such 
active participation, the business objectives of any particular manufacturer or 
retailer can be promoted by way of the IPI Finding and Serving Subsystem of the 
present invention. In this way, the information-requesting consumer is 
provided with only the kinds of product-related information which he or she 
seeks. 
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The Perkowski publication c 392 further discloses upon request by a trader, 
synchronizing contents of a Sales Preparation System with said two or more 
repositories such that all information sets and data items within all repositories 
represent full information sets of most recently created data items, including the 
contents of said Sales Preparation System as set forth for example in paragraphs 
0055, 0496,0514,0437,0839 and 0840 

[0055] Another object of the present invention is to provide such an 
Internet-based consumer product information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created, distributed, 
embedded within a HTML-encoded document related to a particular consumer 
product, and subsequently executed by a consumer so as to access and display a 
manufacturer-defined menu (he, list) of categorized URLs pointing to 
product-related Web-documents. 

[0496] Notably, each information item contained within the information field 
shown along the same horizontal line of FIG. 4A1 is symbolically related or 
linked. Different products of the same registrant or related registrant may 
also be linked together so that a user looking for information about a 
particular product is automatically provided with URLs which are assigned to 
related products of the registrant which may satisfy the goals or objectives of 
a particular advertising and/or marketing campaign or product promotion program 
of the registrant company. As it may be desired to relate particular products 
at particular points in time, the relationships therebetween can be dynamically 
changed within the IPI Registrant Database by a straightforward database 
updating operation carried out by a system administrator (or manager) who, in 
theory, can be located virtually anywhere throughout the world. Expected ly, 
such database updating operations would be carried out using appropriate system 
access and security procedures well known in the art. 

[0514] Once an initial IPI Registrant Database has been constructed using any 
one or more of the four database construction techniques described hereinabove, 
manufacturers registered therewith can be periodically contacted using 
Web-based electronic document (i.e. message) transfer techniques in order to 
request updating and confirmation of the UPN/TM/PD/URL listings contained 
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within the database off the IPI subsystem of the present invention. 



[0437] As shown in FIGS. 2-1 and 2-2, each synchronized IPD Server 11 is 
interfaced with an ISP 10A in a conventional manner. The actual number of IPD 
Servers 11 used in any particular application will depend on various factors 
including, for example, user demand, Internet traffic conditions, network 
router capacity and performance, etc. Each such IPD Server 11 is assigned a 
static IP address and a common domain name on the Internet according to the 
Domain Name System (DNS) well known in the art. Data synchronization among 
such databases can be achieved using conventional data synchronization 
techniques well known in the art. In addition, a backup and mirroring program 
can be used to maintain data security. Preferably, the synchronized IPD 
Servers are maintained by a team of network managers under the supervision of 
one or more webmasters. 



[0839] In this novel subnetwork arrangement within the manufacturer's 
enterprise, shown in FIG. 2C2, the manufacturer's EDI-enabled UPN/TM/PD/URL 
RDBMS 203 and/or the consumer product information catalog database 
management 

subsystem 450 are initialized by importing UPC numbers, trademarks and 
product-descriptors from the manufacturer's locally-maintained UPC-indexed 
product sales catalog 460 deployed within the manufacturer's enterprise. 
According to the aspect of the present invention shown in FIG. 2C2. the 
conventional UPC-indexed product sales catalog 460 would function as the 
"master" UPC catalog source within the manufacturer's enterprise, while the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 and the consumer product 
information catalog database management subsystem 450 would function as 
"slave" 

UPC catalog sources within the enterprise, data-synchronized to the master UPC 
catalog source 460. 

[0840] In accordance with this method of the present invention, the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are 
programmed 

to automatically (i) access the conventional UPC-indexed product sales catalog 
460 on periodic (e.g. daily) basis and (ii) import up-to-date (i.e. current) 
UPC numbers, trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling B-2-B 
e-commerce transactions with its retail trading partners. Such 
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data-synchronization operations can be carried in a fully automatic programmed 
manner over the Internet or particular VAN, regardless of where the 
manufacturer's EDI-enabled UPN/TM/PD/URL 203 and UPC-indexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, 
trademarks and product-descriptors, through the above-described 
database-initialization and data-synchronization techniques of the present 
invention, the manufacturer's brand managers, product managers, advertising 
agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 and transport the same to 
the central UPN/TM/PD/URL RDBMS 9 shown in FIG. 2C, in cooperation with 
pre-existing EDI-based B-2-B e-commerce support operations. Alternatively, 
using a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-indexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed 

Data warehouse 470 shown in FIG. 2C, in accordance the principles of the 
present invention. 



The Perkowski publication '392 further discloses promoting the synchronized 
Sales Preparation System contents to an online auction system responsive to 
authorization of said trader as set forth for example in the Abstract and paragraphs 
0787, 0091,1005 

A third subsystem enables manufacturers and their 

advertising and marketing agents to access one or more UPN-indexed IRFs in the 
central RDBMS to display consumer product advertisements to consumers, at or 
near the point of purchase or sale within both physical and/or electronic 
retail shopping environments so as to project the desired brand image to 
consumers. A fourth subsystem enables retailers and their marketing and 
promotional agents to access one or more UPN-indexed IRFs in the central RDBMS, 
to promote consumer products to consumers, at or near the point of purchase or 
sale within both physical and/or electronic retail shopping environments so as 
to promote the sale of such products in inventory. 

0787] Referring to FIGS. 4Q1 through 4Q2, the above-described method of CPI 
display is illustrated in the context of a consumer visiting an on-line 
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EC-enabled auction site (e.g. at http://www.ebay.com), and considering whether 
or not to place a bid on a particular consumer product displayed within the 
auction listings thereof. In general, this environment is similar to the 
situation where a consumer finds him/herself searching for consumer product 
information at a WWW Search Directory or Engine, such as Yahoo, Excite, Alta 
Vista, Lycos, etc. In such an environment, it will be desirable for the 
consumer to search against all manufacturers within the entire UPN/TM/PD/URL 
RDBMS 9 before returning the search results to the consumer for display. 
Therefore, in this sort of Cyberspace environment, it will be oftentimes 
desirable to embed a CPIR-enabling Applet in the home-page of the WWW on-line 
auction site so that, upon clicking the graphical icon thereof, an independent 
Java GUI to the BRANDKEY REQUEST CENTRAL.TM. WWW site will be 
automatically 

produced so that all modes of searching are made available to the consumer 
against all manufacturers registered (and possibly unregistered) within the 
UPN/TM/PD/URL RDBMS 9, as shown in FIG. 4Q2. Notably, this Java GUI is very 
similar to the Java GUI set forth in FIG. 3C. 



[0091] Another object of the present invention is to provide a consumer product 
marketing, merchandising and education/information system which enables 
manufacturers, their agents, retailers and their agents, and consumers to 
carryout (i.e. perform) four (4) basic product-related functions along the 
retail supply and demand chain, namely: (1) enables manufacturer's marketing 
and brand managers to create a composite brand image for each consumer product 
being offered for sale in both physical and electronic marketplaces; (2) 
enables manufacturers and their advertising and marketing agents to display 
consumer product advertisements to consumers, at or near the point of purchase 
or sale within both physical and electronic retail shopping environments so as 
to project the desired brand image and positively influence product demand; (3) 
enables retailers and their marketing and promotional agents to promote 
consumer products with consumers within physical and electronic retail shopping 
environments in order to positively influence (i.e. reduce) the supply of such 
products in inventory and promote sales and profits; and (4) enables consumers 
to request and obtain reliable information about a manufacturer's consumer 
product in order to make informed/educated purchases along the demand side of 
the retail supply and demand chain, while enabling retailer purchasing agents 
to request and obtain reliable information about a manufacturer's consumer 
product in order to make informed/educated purchases along the supply side 
thereof in order to positively influence product demand. 
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[1005] In addition, novel data filtering operations are 

provided to generate kiosk-based advertising directories customized to each 
advertising and promotional agent registered with the system so that the 
directories list only CPI kiosks that have been effectively authorized by 
registered retailers as having been assigned particular manufacturer 
aisle/shelf rights/privileges in their physical and/or electronic retail 
stores. 



The Perkowski publication '392 further discloses presenting the promoted 
contents to one or more online bidders via an online auction system as set forth for 
example in paragraphs 1181 and 0050 

1181] At any instant in time, the former virtual CPI kiosk directory indicated 
at (i) above might reflect a particular marketing campaign or strategy to 
create a heightened awareness, in a targeted market segment/domain, concerning 
a particular product or brand of products within the manufacturer's (i.e. 
vendor's) portfolio. However, the latter virtual CPI kiosk directory indicated 
at (ii) above, will typically be intended for use by the general public and 
have an entirely different purpose in the eyes of the manufacturer, e.g. to 
create good will with the public, enable them to promote the resale or trading 
of their consumer products via on-line auctions where installing a virtual 
product-specific CPI kiosk would be most valuable to someone considering making 
a bid on a particular consumer product. For a host of good reasons, some 
manufacturers may wish to provide this revolutionary CPI service to members of 
the public (e.g. its customers) for free (i.e. no licensing fee due), while 
other manufacturers may desire to charge each member of the general public a 
small licensing fee for each such virtual CPI kiosk deployed and installed on 
the WWW. 



[0050] Another object of the present invention is to provide a novel method of 
and system for accessing consumer product related information at points within 
HTML-encoded documents, at which Universal Product Number (UPN) encoded Java 
Applets are embedded so as to produce, when executed, a consumer product 
information display enabling (CPIP-enabling) Java-based graphical user 
interfaces (GUIs) for the convenience of consumers shopping at 
electronic-commerce (EC) enabled stores, considering the placement of bids at 
on-line auction sites , or browsing product advertisements appearing on the 
World Wide Web. 
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As to claims 2,7 and 12 wherein the step of synchronizing is performed 
on a periodic basis see paragraph 0840 

[0840] In accordance with this method of the present invention, the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are 
programmed 

to automatically (i) access the conventional UPC-lndexed product sales catalog 
460 on periodic (e.g, daily) basis and (Si) import up-to-date (i.e. current) 
UPC numbers ! trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling B-2-B 
e-commerce transactions with its retail trading partners. Such 
data-synchronization operations can be carried in a fully automatic programmed 
manner over the Internet or particular VAN, regardless of where the 
manufacturer's EDI-enabled UPN/TM/PD/URL 203 and UPC-indexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, 
trademarks and product-descriptors, through the above-described 
database-initialization and data-synchronization techniques of the present 
invention, the manufacturer's brand managers, product managers, advertising 
agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 and transport the same to 
the central UPN/TM/PD/URL RDBMS 9 shown in FIG. 2C, in cooperation with 
pre-existing EDI-based B-2-B e-commerce support operations. Alternatively, 
using a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-indexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed 

Data warehouse 470 shown in FIG. 2C, in accordance the principles of the 
present invention. 
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As to claims 3,8 and 13 wherein the step of synchronizing is performed 
responsive to a request for the information sets in any of the 
repositories such as by being opened, displayed or edited see end of 
paragraph 0840. 

[0840] In accordance with this method of the present invention, the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are 
programmed 

to automatically (i) access the conventional UPC-lndexed product sales catalog 
460 on periodic (e.g. daily) basis and (ii) import up-to-date (i.e. current) 
UPC numbers, trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling B-2-B 
e-commerce transactions with its retail trading partners. Such 
data-synchronization operations can be carried in a fully automatic programmed 
manner over the Internet or particular VAN, regardless of where the 
manufacturer's EDI-enabled UPN/TM/PD/URL 203 and UPC-indexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, 
trademarks and product-descriptors, through the above-described 
database-initialization and data-synchronization techniques of the present 
invention, the manufacturer's brand managers, product managers, advertising 
agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 and transport the same to 
the central UPN/TM/PD/URL RDBMS 9 shown in FIG. 2C, in cooperation with 
pre-existing EDI-based B-2-B e-commerce support operations. Alternatively, 
using a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-indexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed 

Data warehouse 470 shown in FIG. 2C, in accordance the principles of the 
present invention. 
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As to claims 4,9 and 14 wherein the step of providing a list to a user is viewed 
as a spreadsheet with text or numerical information and as noted on 
such information is dynamically linked see for example paragraphs 
0047,0055,0824 and 0101 



[0047] Another object of the present invention is to provide such a system and 
method, wherein as part of the consumer product registration process, the 
manufacturer (or retailer) is provided with UPN/TM/PD/URL link creation, 
management and transport software for maintaining a limited-version of the 
UPN/TM/PD/URL RDBMS which contains a list of categorized URLs for each 
UPC-encoded product that the manufacturer (i.e. vendor) sells. 



[0055] Another object of the present Invention is to provide such an 
Internet-based consumer product information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created, distributed, 
embedded within a HTML-encoded document related to a particular consumer 
product, and subsequently executed by a consumer so as to access and display a 
manufacturer-defined menu (i.e. list) of categorized URLs pointing to 
product-related Web-documents , 



[0824] In FIG. 2A, there is shown an alternative way of collecting and managing 
consumer product information along the consumer-product supply and demand 
chain. While the method of consumer product information collection and 
management shown in FIG. 2A is similar in many ways to the method shown in FIG. 
2A, there are several important differences. For example, in the method of 
FIG. 2A, the manufacturer or its agent is still responsible for symbolically 
linking consumer product information resources to the UPN of its associated 
product, but there is no need for such information resources to be published on 
the WWW at the time of linking; all that is required is that the information 
resource file (IRF) associated with the product be symbolically linked or 
indexed to its UPN, and then for such linked information to be transported to 
the UPN/TM/PD/URL RDBMS 9A, realized as a data warehouse (i.e. RDBMS) 
supported 

upon a massively-parallel computing platform. Thereafter, each IRF in the data 
warehouse can be linked a URL specifying the location of the IRF within the 
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data warehouse, and all URLs associated with a particular product can be linked 
to its UPN. The IRFs can be classified by information type, as well, to 
facilitate searching by the consumer. According to this method, when a 
consumer enters the UPN of a particular product into http server of the 
UPN/TM/PD/URL RDBMS 9A, the http server associated therewith responds by 
serving (to the consumer) the list or menu of URLs symbolically linked to the 
UPN. for selection by the consumer. 



[0101] Another object of the present invention is to provide an Internet-based 
consumer product marketing, merchandising and education/information system, 
wherein an Internet-Based Consumer Product Related Information Link Creation, 
Management and Transport System enables a manufacturer's marketing, brand 
and/or managers to create and manage a list of UPN/TM/PD/URL links for each 
consumer product within their product portfolio, using UPN/TM/PD/URL link 
management software of the present invention, which enables link lists to be 
stored within a locally managed UPN/TM/PD/URL link RDBMS. and electronically 
transported to a central iy-locally UPN/TM/PD/URL link RDBMS, from which such 
link lists are displayed in the form of a UPN/TM/PD/URL link display GUI- 



As to claims 5,10 and 15 which indicates that the 

data can be statically linked which further indicates the step of saving a 
copy of an information set linked such that the saved copy is statically 
linked to the most recently created data items see paragraphs 
0476,0101, and 0093 



[0476] During operation of the IPI Finding and Serving Subsystem 2 hereof 
within a retail shopping environment, the consumer having accessed and 
displayed a consumer product related Web document on a bar code driven 
consumer product information kiosk as shown, for example, in FIGS. 3A2 through 
3A8, may also desire to retain a copy thereof for future reference and us e. In such 
instances, it would desirable to provide the bar code driven information kiosk 
13 with a thermal or like printer so that consumers can printout accessed 
product related information within the retail-shopping environment and take the 
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same home for future review and evaluation. However, from the retailer s point 
of view, providing each such CPI kiosk with a printer may be too costly to 
maintain in typical retail environments. Thus, there is a great need for an 
improved method of and system for making consumer copies of consumer product 
information that has been accessed and displayed on bar code driven consumer 
product information kiosks within retail shopping environments. 



[0101] Another object of the present invention is to provide an Internet-based 
consumer product marketing, merchandising and education/information system, 
wherein an Internet-Based Consumer Product Related Information Link Creation, 
Management and Transport System enables a manufacturer's marketing, brand 
and/or managers to create and manage a list of UPN/TM/PD/URL links for each 
consumer product within their product portfolio, using UPN/TM/PD/URL link 
management software of the present Invention, which enables link lists to be 
stored within a locally managed UPN/TM/PD/URL link RPBMS. and electronically 
transported to a centrallv-locally UPN/TM/PD/URL link RPBMS. from which such 
link lists are displayed in the form of a UPN/TM/PD/URL link display GUI. 

[0093] Another object of the present invention is to provide such an 
Internet-based consumer product marketing, merchandising and 
education/information system comprising a plurality of Web (http) information 
servers, wherein each physical CPI kiosk has a statically assigned IP address 
and an assigned domain name, and is assigned preferably to a single physical 
CPI kiosk installed in a retailer s store and graphically displaying a 
retailer-oriented WWW site at the assigned domain . 



Conclusion 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Eric Nicholson whose telephone number is 
(703) 308-0829. The examiner can normally be reached on Tuesdays thru Fridays 
from 7:30 to 6:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Daniel P. Stodola, can be reached on (703) 308-2686. The 
fax phone number for Technology Center 3600 is (703) 872-9306. 

Any inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the Technology Center receptionist whose 
telephone number is (703) 308-1113. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov . Should you have questions on access to the Private PAIR system, 
contact the Electronic Business Center (EBC) at 866-217-9197 (toll free). 
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' Eric K. Nicholson 

v primary Examiner 

Technology Center 3600 



